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Brand overview



Brand name

Geldrops MuziekCorps(GMC)


 

Brand values



For the community:

•       A harmony contributes to festive occasions in their 
community

•       Street Performances

•       Concerts

•       Aubades



For the members:

•       Music associations

•       Shaping young people

•       Offer a chance to make music together

•       Provide a home to their members.



History

Since its inception in 1888, the Geldrops MuziekCorps has 
been an integral part of the cultural landscape, enriching the 
community with its melodious tunes and vibrant 
performances. Over the span of more than 135 years, the 
wind orchestra has cultivated a deep passion for music.

Beyond its musical endeavors, the Geldrops MuziekCorps 
serves as a pillar of unity within the community, bringing 
people together through the shared love of music. Whether 
performing at local events, participating in cultural festivals, 
or hosting educational workshops, the orchestra remains 
committed to spreading the joy of music far and wide.

 


Target audience

The target audience of Geldrops MuziekCorps comprises 
individuals of all ages who prefer wind orchestra music and 
an interest in participating in such orchestras themselves. 
This diverse demographic includes both seasoned 
enthusiasts and newcomers to wind orchestra music, united 
by their passion for this particular genre. They seek 
opportunities to engage with the orchestra, whether as 
active members or as supportive audience members, sharing 
a common appreciation for the unique sound and experience 
of wind orchestra performances.



Tone of voice

The tone of voice for Geldrops MuziekCorps combines 
respect for tradition with sophistication and warmth. It 
communicates the professionalism while remaining 
welcoming to audiences of all ages. It provides clear, concise 
information about events, performers, and educational 
initiatives, aiming to inspire and uplift listeners through the 
transformative power of music.



Visual foundation



Wordmark logo



The emblem



Colors

Color for the text




Background, button hover

and text color on the photos




Color for the primary buttons



Color for the background elements and 
secondary buttons



Fonts

Primary font: Squada One

abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ

1234567890

Primary font is used for the headings

 

Secondary font: Lato

abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ

1234567890

Secondary font is used for paragraphs, notes, additional 
information.
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